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various stages of review and publication, which bodes well for her trajectory of future 
productivity." 

Reviewer (C): "I believe that she has achieved a very good record of publications both in terms 
of quality and quantity, while making excellent service contributions. Without any reservation, I 
strongly recommend Dr. Cavusgil to be promoted to full professor. Nearly all her articles focus 
on the intersection of new product development, marketing strategy, and international marketing, 
which represent important research areas in the field of marketing. I particularly like Dr. 
Cavusgil's Journal of the Academy of Marketing Science paper, which I consider an outstanding 
paper. I have no doubt that she will continue to make important theoretical and managerial 
contributions to the field of marketing. I believe her record meets the requirements for someone 
being considered for promotion at my institution. Without any reservation, I strongly recommend 
Dr. Cavusgil be promoted to full professor." 

Reviewer (D): "I am impressed with the body of work Dr. Cavusgil has put together with 
approximately 2.5 refereed articles a year (many of which are highly regarded and 900+ citations 
per Google Scholar. She is a very productive and well-regarded scholar. The Journal of the 
Academy of Marketing Science article titled "Reflections on International Marketing: Destructive 
Regeneration and Multinational Firms" would probably be considered her most prestigious piece. 
I think this is a wonderful article. It is a well written conceptual piece, an article type that is 
increasingly difficult to publish in our empirically-driven academy. It has the potential to guide 
research in the area for many years to come. She has a steady stream of research and is making 
strong contributions to the field. She is clearly above average vis-a-vis her peer group, and 
probably quite a bit better than that." 

Reviewer (E): "I am impressed with the prolific quantity and highly respectable quality of Dr. 
Cavusgil's research. She has consistently published her research in high quality and appropriate 
research outlets such as Journal of Product Innovation Management, Journal of the Academy of 
Marketing Science, International Business Review, and the Journal of Business Research - all top 
Marketing journals. Her new product development, innovation strategies, and international 
business research work is well respected in the Marketing and International Business disciplines. 
Her record is impressive and would place Dr. Cavusgil in the top 10% of Marketing scholars, and 
the top 5% of International Business Scholars. Dr. Cavusgil would meet our standards for 
promotion to Research Professor. I strongly endorse Dr. Cavusgil's promotion .... " 

Reviewer (F): "Dr. Cavusgil has been very prolific, publishing 24 refereed journal papers in I 0 
years, plus five more in the advanced review state. More importantly, she has been highly selective 
in the outlets of her work. The impact factors of these journals (ranging from 1.5-3.0) are highly 
reflective of the outlets' scholarly stature. It is most delightful to see three of her papers receive 
high citation recognition or best paper awards, confirming the quality of her work and 
achievement. For full professors, we expect a colleague to achieve some depth and impact in his 
or her selected field of enquiry. This is highly evident in Dr. Cavusgil's case. I would recognized 
[sic] Dr. Cavusgil as being in the top 5% in international marketing, if not higher. Based on 
Dr. Cavusgil's record, her holistic and outstanding performance would surpass our criteria and be 
highly eligible for promotion." 



Professor Erin Cavusgil is a committed and conscientious teacher. She is a prolific and serious 
scholar making significant contributions in the important area of innovation and new product 
development in a global context. I wholeheartedly recommend Erin Cavusgil for promotion to 
professor of marketing, with tenure, School of Management. 
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